
CONCEPTUALIZING BUILDING
IDENTITY THROUGH MARKETING 

FOR THE ALUM ROCK SANTA CLARA
BUSINESS ST. ASSOCIATION

By SJSU’s PR 191 FALL 2025 Cohort*

These ideas were developed as part of a class project and are intended only as suggestions, not as a replacement
for the Association’s existing marketing efforts or direction.



THE ALUM ROCK/SANTA
CLARA STREET CORRIDOR

HIDDEN TREASURE

Every day, thousands of people move through the Alum
Rock/Santa Clara Street Corridor–for food or for errands.

And yet, what most of these people miss out on is the
potential for a suite of businesses, a place to call these
mom-and-pops homes, as we have seen in familiar names
like Santana Row or Willow Glen.



HOW DO WE MAKE THE
ALUM ROCK BUSINESS
STREET ITS OWN?

By utilizing strategies that fit perfectly for the
neighborhood your businesses sits in.

We went in and found the heart, the core of
how to make this happen.



WHAT
SHOULD WE
DO ABOUT IT?
Prioritize real people in the neighborhood by
building awareness from the ground up.

By focusing on local platforms and
utilizing familiar spaces.

How? 



TACTICS
Integrated Multi-Channel Strategy

Targeted Community & Multilingual Outreach

High-Visibility & Direct Engagement Tactics
Using out-of-home ads, direct mail, social media, and
merch to stay top-of-mind and create repeated exposure.

Making content accessible and relevant through language
inclusivity and local community engagement.

Combining in-person outreach, traditional media, and digital
platforms to meet audiences where they already are.



MEDIA OUTREACH

Outreach to local influencers & popular corridor spots like Taco Mi Reynita
Invite them to highlight small businesses, culture, and events
Offer graphics, content, and guided corridor walk-throughs
Encourage posts about food spots, murals, shops, and hidden gems





CorridorWalk

SAFER. STRONGER.
MORE CONNECTED.

January 30, 2026Free to join. 
All neighbors welcome.

Learn how the corridor isbecoming safer,stronger, and moreconnected for everyone.
Walk the Alum Rock–Santa Clara corridor with
us and see what’s changing.Meet project staff at info booths, ask questions,
and get clear updates on the redevelopment.

YOUR IMAGE HERE

Learn as YouExplore
Scan for details →

STOREFRONT POSTERS
Each business can personalize corridor event posters with its own
photo or logo, preserving its unique character while contributing
to a more unified and recognizable identity for the Alum
Rock/Santa Clara Street corridor.



WONDERED HOW SJSU’S PR 191
CLASS GOT CONNECTED WITH
ARSCSBA IN THE FIRST PLACE?
Through CommUniverCity.

CommUniverCity is an organization that connects SJSU students with local
neighborhoods, including the one your businesses stand on.

The org works closely with community members to identify what’s
important to them, and brings in SJSU students and faculty to help
address these priorities through projects.



READY TO TAKE
ACTION?

Contact Rodney Knox at rodney.knox@sjsu.edu

Let’s chat.
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